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Project Overview
This Website for our Museum Wines project would cater to the wine lovers that fall into different groups; ranging from experts to beginners. With WordPress, we 

aim to create a website that would not only be easy to use but could be an excellent source of information. The platform will  include multiple content sections – 

from novice knowledge about wines to specialized topics, full expert reviews to help customers pick wines that will meet their needs, and thorough guides aimed 

at developing their tasting and buying skills. The website structure intends to simplify the search for all from starters to the experts of information that will fit their 

needs and that will make Museum Wines a valuable source for wine information. The general target for our efforts was to make the site attractive and well-

navigation-friendly, which is supposed to promote the interaction of the users of the site.
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About the Customers
The client wanted the Museum Wines website to be a detailed 

and interactive one for wine lovers only. Their primary purpose 

was to develop a site where visitors could obtain lengthy 

information on how wine is made, how to taste it, and how to 

match it with food. They had to create a newsletter that would let 

users know about the latest news, trends, and special offers in 

the wine industry.

Personalization was also significant to them. They wanted the 

website to suggest products to the user based on their hobbies 

and past activities. The website needed to comply with every 

legal regulation regarding selling, shipping, and licensing of wine. 

With strong e-commerce features, they wanted easy and safe 

online shopping to be at hand, including order tracking and 

customer reviews. Besides, our client pointed out the necessity of 

having a website that is simple to use in order to provide a 

positive experience for every user.
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Business Challenges
• Complex Shipping and Compliance Restrictions :
The challenge of complying with numerous shipping regulations 

and standards across different jurisdictions for the purpose of 

alcohol sales presented quite an obstacle. We had to make sure 

that this would make the website capable of automatically 

changing shipping options and legal requirements depending on 

the customer’s location.

• Subscription Management and Customer Retention :
Besides subscriber management, retaining customers will be a 

difficult task for the company too. It was a necessity to design a 

subscription system that could navigate through recurring 

payments, customer selections, and loyalty programs seamlessly.
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To deal with the issues the Museum Wines project presented, we 

developed solutions that embrace compliance, and efficiency and 

make the user experience better. The implementation of an automated 

compliance system that can handle the legal requirements for wine 

sales and shipping was our duty; this system adapts to different areas 

in order to keep all regulations in place. We also automated shipping 

and age checks, collaborating with specialized companies to optimize 

these processes and lessen legal risks.

On operations, we implemented real-time tracking and advanced 

inventory management to avoid stock-outs and exceed customer 

expectations. To gain customer satisfaction, we integrated educational 

content of wines, personalized recommendations, and detailed product 

descriptions into the website. In addition, we provided customizable 

subscription plans that helped users better align their wines with their 

preferences and reorder them with ease.

Through data analytics, we came up with customer trends and 

advertised in a different way and also enhanced personalization on the 

site. These strategies not only helped us in solving our initial challenges 

but were also key elements in business growth, and increasing 

customer satisfaction.
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Key Functionality
• E-commerce Capability :
At the heart of the site is WooCommerce, which powers all online sales 

functionalities. This includes a user-friendly shopping cart, secure 

checkout processes, and support for various payment methods, 

ensuring a smooth transaction experience for customers.

• Product and Inventory Management :
WooCommerce allows for efficient management of the wine inventory, 

with features that support adding, categorizing, and updating product 

listings easily. This ensures that the site's offerings are always current 

and accurately presented.

• Educational Content :
Apart from selling wine, the website serves as an educational platform 

offering articles, videos, and infographics about wine production, tasting 

techniques, and food pairings, aiming to educate customers and enrich 

their wine knowledge.

• Compliance and Shipping Management :
Automated systems manage age verification and adjust shipping 

options to comply with local and international alcohol sale regulations, 

ensuring legal operations across various jurisdictions.
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Applied Technologies

• WordPress

• WooCommerce

• AWS

• CSS 3

• HTML

• JavaScript

• MySQL

• Stripe
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Project Visuals



Thank You…

www.inexture.com

Contact us to get 
more info

A/B 201-207, Sankalp Iconic Tower, Opp. 

Vikram Nagar, Near Iscon Cross Road, S.G. 

Highway, Ahmedabad – 380054

+91 6353697824

Sales@inexture.com
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